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Course Title PSYCHOLOGY OF ART 

Course Code PSY4705 

Course Type Elective 

Level Bachelors 

Year / Semester Year 4 / 7th Semester 

Teacher’s Name  Dr Jelena Zeleskov Doric 

ECTS 6 Lectures / week 3hrs Laboratories / week - 

Course Purpose and 
Objectives 

This course provides students with comprehensive introduction to the main 
psychological theories related to art perception and creation process. Students 
learn how humans generate new ideas and appreciate beauty through emotions 
and cultural factors that shape artistic experience. Students explore approaches 
such as psychoanalysis, gestalt psychology and neuroaesthetics in art creation 
through film, poetry, paintings, photography and music and how artworks can 
evoke emotional and spiritual experiences. They also learn how aesthetic 
experience can be scientifically analyzed.  

Learning Outcomes 

On completion of this course students will be able to: 

Knowledge 

1. Critically understand fundamental psychological theories which can be 
applied in art field 

2. Evaluate empirical evidence of psychological theories application in art 
creation 

3. Demonstrate understanding of methodologies in aesthetic and creative 
science 

Competences 

4. Analyze artworks based on perceptual elements 

5. Critically appraise a scientific approach to aesthetics and creativity 

6. Apply psychological theories to art analysis 
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Transferable skills 

      7.Effectively communicate evidence-based insights about application of 
psychological 

         theories and methodologies in art field in academic or applied format. 

      8.Reflect on contribution in the community through art practices  

Prerequisites N/A Required N/A 

Course Content 

Topics covered will include psychoanalysis and art, gestalt principles and 
perception, experimental aesthetics and neuroaesthetics, culture and art 
creation, visual media and art, composition of artworks, emotional and aesthetic 
evaluation, neuroaesthetics, methodological approaches to art creation. 

Teaching 
Methodology 

•Analysis of assigned readings and visual materials •Working on emotional 
experience related to artworks •Attendance and participation in class •Monitor 
discussions •Writing and reply on objective type questions •Solving unstructured 
questions •Brief oral presentation• Homework for revision purposes •Interaction 
and collaborative learning • •Video Watching 
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Assessment 

Participation                10% 

Oral presentation        30% 

Final project                60% 

Language English 
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